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VENUE: ROSEMOUNT HOTEL 
PROPOSAL: WEDNESDAY, SATURDAY & SUNDAY NIGHTS
ENTERTAINMENT: LIVE ORIGINAL BANDS  
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ORGANISER: HARPOON PRODUCTIONS / STELLAS KITCHEN

Proposal
Local original band shows to play at the Rosemount Hotel on the suggested nights above – organised by Harpoon Productions / Stellas Kitchen.
The plan is to have nights throughout the year - Ideally 1 in Jan/Feb, 1 in April/May, 1 in July/Aug, 1  in Oct/Nov – to the Rosemount Hotel availability*. This will allow ample time between gigs for promotion and to maximise attendances.
* These are suggestions to show the importance of maximising the nights but obviously what the Rosemount can recommend or come up with to make any show better would be adhered to.
Promotion
A planned mix of mediums will be used to promote and compliment all shows in conjunction to the xpress / drum media ads placed by the Rosemount Hotel. The Rosemount Hotel logo and any requested logos will be present on all flyers created by Harpoon Productions. The planned promotion is as follows:

Print Advertising: - A3 Full colour Flyer Creation of each gig to be posted up around the city an north perth in shops and music stores and any advertising posting boardspace near the venue. All bands will post up flyers at their workplaces.  
Email: All bands will email their own e-databases the Flyer, 1 month in advance to the gig, with followup reminder emails at 2 weeks, 1 week, and 1 day before.
Online: All bands will promote and display the flyer for the gig:

· Myspace Profiles will contain the flyer and also be posted as an event. Bulletins will be posted and friends will be contacted.
· Facebook Profile will post the event to promote and invite with RSVP’s
· Perthbands.com.au will have each show promoted in the plugger forum and be listed on the calendar as an event.
Direct Mail: - approx 200 A6 flyers will be distributed into mailboxes of households near the Rosemount Hotel, min 1 week in advance of the night.
Samples of Flyers that Harpoon Productions have used for promotion are attached.
Bands to draw from:

Stellas Kitchen has established rapport with the following bands:
Ozone, Emerald City, Why Wednesday (reforming Jan 2008), The Lost Saints, Scizzorman, The Lathams, The Clock Strikes, Shake Angel, Cameo Thieves, The Sure Fire Midnights, Horsepower, Veronica’s Assasin, Artillery Road and the Late Night Menu.
This covers a broad spectrum of bands which has generated more than 100 people attending shows. 

Layout
A headlining band will feature with 3 supporting bands. Harpoon will arrange all line-ups and set up the promotional mix as above so that turnouts for the venue will be maximised. All bands will understand that gigs are high profile shows and they are not to arrange other big shows within a week of the date set.
FREE ENTRY or DOOR ENTRY is determined upon the 4 band consensus with the view of getting as many people down the main priority. 

Furthermore, I will be recording some of these bands in the coming months at my pro tools HD studio. A few of these bands will also be planning to launch CD’s in 2008. As completion draws near, I would like to contact 
A promoter fee is to be discussed with Rosemount Hotel upon forming a show arrangement. 

